Use Community Contact Log to Show Efforts to Reach Target Groups

Here’s a model Community Contact Log that you can other special populations, such as extremely low-income
adapt and use to show that you’re targeting groups speci- households or the elderly.
fied in your Affirmative Fair Housing Marketing Plan or

COMMUNITY CONTACT LOG
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DaTE TyPE OF IMARKETING FoLLow-up
CONTACTED CoONTACT AcTiviTy RESPONSE DaTE & AcTivITY




